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Hong Kong Exchanges and Clearing Limited and The Stock Exchange of Hong Kong Limited 
take no responsibility for the contents of this announcement, make no representation as to its 
accuracy or completeness and expressly disclaim any liability whatsoever for any loss 
howsoever arising from or in reliance upon the whole or any part of the contents of this 
announcement. 
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DICKSON CONCEPTS ANNOUNCES ITS NEW RETAIL STRATEGY VIA 
A STRATEGIC PARTNERSHIP WITH HARVEY NICHOLS 

 
This announcement is made by Dickson Concepts (International) Limited (“Dickson Concepts” 
together with its subsidiary companies, “the Group”) pursuant to Rule 13.09 of the Rules 
Governing the Listing of Securities on The Stock Exchange of Hong Kong Limited (“the Listing 
Rules”) and the Inside Information Provisions (as defined under the Listing Rules) under    
Part XIVA of the Securities and Futures Ordinance (Chapter 571, Laws of Hong Kong). 
 
Dickson Concepts announces its new retail strategy to combine physical retail stores and 
e-commerce via a strategic partnership with Harvey Nichols, the luxury international department 
store group with its flagship store in Knightsbridge.  The partnership will enable Dickson 
Concepts to gain complete access to Harvey Nichols’ digital expertise, and allow Harvey 
Nichols to accelerate its global e-commerce strategy by combining its highly curated fashion 
edits from two iconic international locations online. 
 
The partnership will allow Dickson Concepts to tap into all of Harvey Nichols’ technical 
expertise and digital resources, and will for the first time combine the leading international 
brands and top emerging designer talents from both Harvey Nichols UK and Harvey Nichols HK 
online, allowing Hong Kong customers to shop the global Harvey Nichols edit.  As part of the 
partnership, Dickson Concepts will also launch multiple omnichannel initiatives, such as 
introducing “Endless Aisles” at its stores that will allow in-store customers to enjoy the full 
width of Harvey Nichols’ in-store and online offering simultaneously.  E-commerce styling 
lounges with stylists offering personalised service will be introduced to assist customers to 
coordinate their personal looks.  Dickson Concepts will also work with Harvey Nichols to 
introduce augmented reality solutions in-store, which will allow Hong Kong customers to 
virtually try selected beauty products only available at Harvey Nichols UK, before proceeding to 
make purchases online.  Furthermore, Dickson Concepts will work with Harvey Nichols to 
allow Hong Kong’s online customers to shop live with Harvey Nichols’ in-store stylists in the 
UK, via a solution powered by the global retail technology company Hero, with which Harvey 

 



2  

Nichols has an exclusive arrangement.  For the first time, this will enable Hong Kong’s online 
shoppers to connect and interact with associates from Harvey Nichols’ UK stores via instant 
messaging, photo sharing, and live video streaming, therefore allowing customers to shop the 
Group’s iconic 8 stores in the UK in the comfort of their own homes. 
 
Since launching harveynichols.com in 2011, Harvey Nichols has invested over HK$500 million 
in its e-commerce business, allowing the company to become the first luxury department store in 
the UK to integrate a marketplace solution in its e-commerce platform, along with being the first 
department store in the UK to link its online customers with in-store product experts in real-time, 
to enable live shopping via instant messaging, photo sharing, and live video streaming. 
 
To further propel its digital strategy, Harvey Nichols recently announced a multi-year, global 
partnership deal with Farfetch, the global technology platform for the luxury fashion industry, 
that will see the retailer become the first department store in the world to join the Farfetch 
platform.  The first stage of the partnership will allow Harvey Nichols to tap into Farfetch’s 
e-commerce and logistics platform and allow lovers of the iconic international department stores 
to buy from Harvey Nichols wherever they are in the world. Customers shopping Harvey 
Nichols on Farfetch will also benefit from Farfetch services including in-store return and 
same-day delivery.  Furthermore, the companies will explore additional retail and technology 
initiatives in the UK, while Harvey Nichols will also leverage its international presence to 
explore further collaboration with Farfetch internationally. 
 
The partnership with Harvey Nichols demonstrates Dickson Concepts’ commitment in 
embracing digital technologies and developing its e-commerce business to define a completely 
new retail format for Hong Kong, re-enforcing the Group’s belief that e-commerce will become 
a dominant part of retail internationally.  As such, the Group is prepared to invest up to 
HK$200 million on its digital marketing and e-commerce initiatives to grow its e-commerce 
business, and with its healthy cash balance in excess of HK$1,000 million, will also make 
additional appropriate strategic investments to accelerate its growth in e-commerce. 
 
A 3-year Partnership and Technical Service Agreement (“the Agreement”) was entered into on 
13th March, 2018 between Harvey Nichols (Hong Kong) Limited (“HNHKL”), a company 
incorporated in Hong Kong with limited liability and wholly-owned by Dickson Concepts, the 
principal activity of which is the operation of Harvey Nichols, Beauty Bazaar and Beauty 
Avenue stores and the sale of fashion products, and Harvey Nichols Group Limited (“HNUK”), 
a company incorporated in United Kingdom with limited liability (which is wholly-owned by a 
trust established for the benefit of the members of Mr. Dickson Poon’s family), the principal 
activity of which is the operation of “Harvey Nichols” stores in UK, regarding the above new 
retail strategy.  As HNUK is an associate of Mr. Dickson Poon, a Director and substantial 
shareholder of Dickson Concepts, HNUK is therefore a connected person of Dickson Concepts 
for the purpose of the Listing Rules.  Accordingly, the Agreement constitutes a Continuing 
Connected Transaction of Dickson Concepts under Chapter 14A of the Listing Rules.  Given 
that the maximum annual technical service fee payable by HNHKL is less than the de minimis 
level under the Listing Rules, the Agreement is exempt from the announcement, annual reporting 
and annual review requirements under Rule 14A.35, Rule 14A.49 and Rules 14A.55 to 14A.59 
of the Listing Rules respectively. 
 
Shareholders of Dickson Concepts and potential investors should exercise caution when 
dealing in the shares of Dickson Concepts. 

http://harveynichols.com/
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As at the date of this announcement, the board of Directors comprises :-  
 
Executive Directors: 
Dickson Poon (Group Executive Chairman) 
Chan Hon Chung, Johnny Pollux 
Lau Yu Hee, Gary 
 
 

Independent Non-Executive Directors: 
Bhanusak Asvaintra 
Nicholas Peter Etches 
Leung Kai Hung, Michael 

By Order of the Board 
Or Suk Ying, Stella 
Company Secretary 

 
 
Hong Kong, 13th March, 2018 
 
 
* For identification purposes only  

 


