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PRESS RELEASE

FINANCIAL RESULTS

E S

Turnover for the six months ended 30th September, 2005 was HK$1.357 billion,
an increase of 11.0 per cent. compared with the same period last year.

This increase, together with the improvement in margins and the continued
exercising of tight controls on all expenses, enabled the Group to achieve profit
attributable to shareholders of HK$85.7 million, an increase of 10.5 per cent.
compared with the same period last year.

In view of these results, the Board has resolved to declare an interim dividend of
13.8 cents per share. Taking into account the bonus issue of one share for
every ten shares held in August 2005, the total interim dividend payout
represents an actual increase of 16.9 per cent. compared with last year.

As the Group continues its rapid expansion programme and economic conditions
throughout Asia and China continue to improve, the Group is confident that,
barring unforeseen circumstances, the Group can achieve its stated objective of
balanced top line and margins growth for the full year.

BUSINESS REVIEW

E S

With a total of 57 shops opened this year, the Group’s retail network currently
totals 397 shops. This comprises 52 in Hong Kong, 159 in China, 144 in
Taiwan and 42 in Singapore, Malaysia and the Philippines.

In Hong Kong, the Group opened the first Harvey Nichols store in Asia at The
Landmark. Occupying 60,000 s.f. of prime retailing space, the store has set
new standards in innovation and style and has simultaneously defined the next
generation of luxury retailing. Initial response to the store from both the
industry and customers alike has been extremely positive, and the Group is
confident that once it has been properly established, the store will make an
important contribution to the Group’s business.
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Hong Kong Seibu is an important contributor to the Group’s turnover and profits.
Langham Place Seibu succeeded in making a positive contribution to the
Group’s profits during its first year of operations. Given this proven expertise
and success, the Group is aggressively looking for additional locations to
expand Seibu in Hong Kong.

The Group also continued the introduction of the Michael Kors brand with the
opening of the Michael Kors Collection corner at Harvey Nichols and a Michael
Kors boutique at Ocean Centre.

In China, the Group expanded its retail network to 159 shops with the opening
of 38 shops under the brands of S.T. Dupont, Polo Ralph Lauren, Brooks
Brothers and Tod’s. This comprehensive network throughout China will
enhance the success and popularity of the Group’s brands in China and ensure
that the Group will benefit from the increasing number of Chinese tourists
visiting Hong Kong and South East Asia.

The third Seibu store in China is scheduled to open in the heart of Chengdu’s
business and commercial centre during the current financial year, and is destined
to become the undisputed leading upmarket retail store in Chengdu. With an
area of over 100,000 s.f., the store is expected to breakeven in its first year of
operation and to contribute profits from the second year.

The Group has also reached agreement in principle to open the fourth Seibu
store in China. This will be located in Shenyang, the provincial city of
Liaoning Province, in North East China. With a population of 7.4 million and
rapidly increasing consumer spending, this is one of China’s major centres for
the petrochemical, metallurgy, electronics and machinery industries. The store
will occupy in excess of 145,000 s.f. on three floors. Many leading
international brands have already shown keen interest in this project and the
Group is confident that after it opens in end-2006, this store will further
reinforce Seibu’s leading position in China, breaking even in year one and
contributing to profits in its second year of operations.

In the rest of Asia, the Group’s operations in Taiwan have further established
their position as the Group’s second largest market with a comprehensive
network of 144 shops and shop-in-shops. In Singapore, Malaysia and the
Philippines, the Group’s retail network of 42 shops and shop-in-shops is well
placed to take advantage of any improvement in trading conditions in these
countries.
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FULL YEAR PROSPECTS

*  The Group is pleased that even after absorbing the pre-opening expenditure of
the Harvey Nichols store, the Group has still managed to achieve a 4.5 per cent.
increase in gross margins and a 10.5 per cent. increase in profit attributable to
shareholders compared with the same period last year.

*  With 57 shops already opened and a further 24 shops planned to be opened by
the end of the current financial year, the Group’s retail network will expand to
well over 400 shops. This network will form the foundation for the Group’s
immediate and medium term growth.

* In the longer term, the opening of new stores throughout the region, the Seibu
store in Shenyang, China, and the expansion of additional large format Seibu
stores in China, together with the introduction of new brands will ensure strong
and sustained development for the Group.

*  Together with the Group’s net cash position of over HK$550 million and its
strong balance sheet, the Group is perfectly positioned to take advantage of
continued economic growth in Asia and China and to exploit any investment
opportunities of exceptional value.

Hong Kong, 12th December, 2005

Commenting on the Group’s results for the six months ended 30th September, 2005,
Dr. Dickson Poon, Group Executive Chairman of Dickson Concepts (International)
Limited, said:

“lI am pleased that even after absorbing the pre-opening expenditure of the Harvey
Nichols store, the Group has still managed to achieve a 4.5 per cent. increase in gross
margins and a 10.5 per cent. increase in profit attributable to shareholders compared
with the same period last year.

With a retail network of well over 400 shops throughout the region, together with the
new Seibu store to be opened in Chengdu by the end of the current financial year, the
Group remains confident that, barring unforeseen circumstances, the Group will
continue to achieve good long term growth.”



